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Opinionsof Senior and Vocational High School Studentsin
Taitung on L ocal Scenery and Products

*

Fang-Mei Chang
Abstract

The research aims at understanding the interaction between "local structure and "local experience"
reflected from the concept of "localism" on the ground landscape. By studying the concerning documents,
clarifying the meaning of local concept and the features of the industry in Taitung, the researcher chose
the industry development in Taitung as the axis and the presentation of the local products in this place
as the crux of the problem. Through questionnaires and the descriptive statistics, t-test, one-way ANOVA,
and Pierson product moment correlation are applied to this research at the same time. we know high
school students'preference for the local industry contents and a wide divergence of opinions on local
industry as a result of students'different backgrounds. The results are as follow: on the questionnaires of
the Local Industry the percentage of high school students in Taitung getting correct answers is 65.1%
Cognition. Among the concerned categorization of the industry cognition, "the cause of the land utilization"
is the most highly-scored item. However, they seemed to have a vague idea about the developing history
of the industry activities from the Ching Dynasty to the post-restoration in Taiwan. Second, when it
came to the residence in towns and cities in Taitung, what emotionally impressed high school students
most were fresh air and beautiful scenery. In human respect, however, they put much more emphasis
on the simple and sincere tradition in their neighborhood, hospitality in the country and the aboriginal
culture in Taitung. Third, as far as these students are concerned, two items that can most represent
Taitung's local products are Shir jia (custard apple) and Guanshan and Chershan rice in order. Besides,
they thought that the qualifications which Taitung local products should possess are "unique, rare in
other counties", "highly-promoted by the local government and well-known in other counties", "long-

cultivated in the history and possessing the background items which result in the diversed perspectiues
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on local scenery and features, local products and qualifications of the local products are different schools,
racial groups, the residence and the time of residence.

Keywords: Taitung County, Local Cognition, Local products, senior and vocational high school students
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